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At present, a number of contemporary skills become crucial for students 
in learning process, especially the entrepreneurship skill. This article 
aimed to identify the students’ learning strategy on entrepreneurial spirit 
through student’s cooperation (KOPMA). This study was descriptive 
qualitative study that involved five student’s cooperation (KOPMA) in 4 
universities. This study has resulted that KOPMA has become a media in 
forming entrepreneurial spirit for students. Besides, the learning strategy 
was carried out through: 1) dividing a time-set between academic 
learning and cooperation (KOPMA); and 2) bravery to take any risk in 
cooperation (KOPMA). This learning strategy was intended to instill and 
develop students’ entrepreneurial spirit.   
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Learning strategies are the ways of individuals organize and use a certain set of 
skills to learn content or complete other tasks more effectively and efficiently in school 
and in non-academic environment. Learning strategies play a role in gaining success in 
students (Neroni et al., 2019). At present, various skills become crucial for students to 
master during their learning process, especially entrepreneurship skills. Anggraeni & 
Nurcaya (2016) say that fostering an entrepreneurial spirit has become an alternative in 
overcoming limited job opportunities and reducing unemployment. Thus, a mastery of 
entrepreneurial skills for students requires an effective way in the process of students’ 
learning.  In students’ cooperation, the teaching objectives and the preparation of plans 
to achieve the objectives, and the preparation of instructional plans related to the 
entrepreneurial spirit have been systematically arranged. A research on the factors that 
influence the choice to enter or exit from entrepreneurship career, has resulted that the 
application of a structured model can help career counselors, college career centers, 
placement companies, and other vocational advisors in guiding students and 
communities in determining entrepreneurial careers (Callanan & Zimmerman, 2016).  
At least, students who want to be an entrepreneur must have an 
entrepreneurial spirit. Fini & Toschi’s (2015) research on the extent to which corporate 
entrepreneurial intentions are treated differently (for academic and non-academic 
entrepreneur), have showed that academic entrepreneur can significantly increase 
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students’ awareness on technical competence, and that the entrepreneurial self-efficacy 
and awareness of managerial skills are far less. Being an entrepreneur is to realize an 
innovative idea, so that the creation of capital and resources must also be a part to 
reconsider in the willingness of being an entrepreneur. Manimala, Thomas, & Thomas 
(2019) explain that the entrepreneurial ecosystem is an interacting socioeconomic 
environment that facilitates entrepreneurs to start and develop their business. A 
vibrant and supportive entrepreneurial ecosystem is required to start and grow up a 
company. In addition, Rimadani & Murniawaty’s (2019) research on entrepreneurship 
has also addressed school level to determine the partially and simultaneously effect 
between entrepreneurship education, business center and creativity on the spirit of 
entrepreneurship. The results has showed that the effect of entrepreneurship education 
on entrepreneurial spirit was 8.24%, the effect of business center on entrepreneurial 
spirit was 31.58%, the effect of creativity on entrepreneurial spirit was 10.3% and the 
effect of entrepreneurship education, business center and creativity on the soul 
entrepreneurship 65.8%. By these results, it can be clearly spoken that 
entrepreneurship is about a belief to change the world through ideas and innovations, 
and courage is the main key in the realization of entrepreneurship.  
The entrepreneurship is a key to achieve national independence. 
Entrepreneurship shows national independence (Nagel, 2017). People who have an 
entrepreneurial spirit are entrepreneurs. Nevertheless, Ningrum (2017) explains that 
the entrepreneurial spirit cannot be obtained instantly and in a short time. The main 
asset or capital to be a successful entrepreneur is a strong motivation within 
individuals themselves as well as courage in taking risks, perseverance and persistence 
in running their business, so as to make entrepreneurs strong and not easily 
discouraged. Almodóvar-González et al., (2020) identify factors about entrepreneurial 
enthusiasm and economic growth. The results suggest that entrepreneurial activities 
play different roles depending on the economic stage of the country concerned. On the 
other hand, less developed countries should not be based on generic entrepreneurship 
if the goal they pursue is to encourage economic growth. Bogatyreva et al., (2019) 
conceptualizing entrepreneurial actions as intentional, goal-oriented behavior, driven 
primarily by entrepreneurial intentions. Using data from two waves of multi-country 
Studies (GUESSS), found that core aspects of national culture influence the relationship 
between entrepreneurial intentions and subsequent actions.  In adition, Vladasel, 
Lindquist, Sol, & van Praag, (2020) from the consensus that entrepreneurship runs in 
families from Swedish data registers using the theory of human resource formation to 
state that family and society provide a prominent context for the development of 
individual entrepreneurial skills and preferences.  The intensity of human and financial 
capital that is higher than that combined relative to unrelated entrepreneurship is 
predicted to change the hierarchy of family influence. Martin-Rojas et al., (2019) 
analyze how management support for technology and technology skills enables 
influencing organizational performance through corporate entrepreneurship, by 
conducting a Structural Equation Model analysis with a sample of 201 Spanish 
technology companies. The results show that awareness of technological problems 
enables entrepreneurship in companies. Holcomb et al., (2009) have extended the 
existing entrepreneurial learning theories and highlighting the effects of heuristics 
under two different learning contexts that resulted in linkages between heuristics, 
knowledge, and action as well as to test the effect of assessment on learning and to 
expose conditions that can benefit or limit effective action in an entrepreneurial 
environment. 
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Considering the previous description, this study a focus on the identification of 
learning strategy form on the entrepreneurial spirit through student cooperation. The 
variables of this research are learning strategy and entrepreneurial spirit. This study is 
expected to contribute theoretically to the renewal of Citizenship Education studies in 
the realm of civic entrepreneurship. The practical benefit is to add insight and direct 
experience of learning the entrepreneurial spirit through student cooperation.  
 
METHOD 
This study used descriptive qualitative design. Bogdan and Taylor argued that 
qualitative was a research procedure that produced descriptive data in the form of 
words (Moleong, 2007). This study was limited on factors that influenced the spirit of 
entrepreneurship through student’s cooperation (KOPMA) that consisted of two keys: 
cooperation as a) a place of practice; and b) as entrepreneurial environment.  
Researchers collect data using interviews, observation and documentation. Interview 
researchers conducted for 30-40 minutes to the informant.  The location of the 
interview is in the secretariat of student’s cooperation (KOPMA) or according to the 
informant agreement. Researchers use a recording tool to record interviews so that no 
data is missed. This study involved 5 student’s cooperation in 5 universities in 
Bandung, namely: 1) student’s cooperation at Indonesia Education University; 2) 
student’s cooperation at Islamic University of Bandung; 3) student’s cooperation at 
Institute for Technology Bandung; 4) student’s cooperation at Pasundan University; 
and 5) student’s cooperation at Padjadjaran University. 
The data were analyzed by using Miles and Huberman principle, namely: data 
reduction, data display, and making conclusion or verification (Usman & Akbar, 2009). 
The sampling was performed by using purposive sampling based on some criteria, 
namely: 1) student; 2) registered as member of student’s cooperation (KOPMA); 3) 
being a member of student’s cooperation (KOPMA) for more than 3 months; AND 4) 
being active in the activities by students’ cooperation (KOPMA). The instrument of this 
study was interview draft, observation sheet, and documentation.  To validate the data, 
this study used credibility criteria; that was investigation persistence. Sugiyono (2010) 
argued that this model of credibility of criteria has a mean to conduct an observation 
and investigation in accurate and continuity. Therefore, this study limited the 
discussion on learning strategy on entrepreneurial spirit through student’s 
cooperation.  
 
RESULT AND DISCUSSION 
The result of this study was divided into two sections, namely 1) the forming of 
entrepreneurial spirit through student’s cooperation was reinforced and encouraged 
by the availability of trainings in student’s cooperation (KOPMA); and 2) there was a 
learning strategy to form entrepreneurial spirit for students. With respect to the 
identity of the informants, the researchers of this study would use their initials when 
describing the result of the interview on the informants. 
 
The Forming of the Entrepreneurial Spirit through Student Cooperatives  
Student cooperation has become a place in the forming of students’ 
entrepreneurial spirit. Being an entrepreneur is a step to achieve a success. Student’s 
cooperation factually bring a number of benefits for students. 
 
 























Based on figure 1, to be an entrepreneur, everyone can be influenced by many 
factors, namely education, family, environment, friend, and so on. 
Phonthanukitithaworn, Ketkaew, & Naruetharadhol (2019) research that studied the 
successful factors of an online entrepreneur in Bangkok, Thailand showed that thirteen 
of the most relevant factors related to online entrepreneurs were ACO, EOU, 
government support, networks, risk-taking tendencies, reliability, AFF, BIM, logistics 
and transportation, quality products, product prices, advertisements on social media, 
and staff and employees.   
In addition, being an entrepreneur can also be influenced by individual and 
environmental factor. However, the existence of an environment where there is an 
entrepreneurial atmosphere is believed to be a driving factor. It tell About the 
antecedents and the results of the aspirations of the entrepreneurial identity. Farmer, 
Yao, & Kung- Mcintyre (2011) argued that based on three samples from the perspective 
of self-identity, a model was drawn to describe the antecedents and results of 
aspirations of entrepreneurial identity. In two of the three samples, the strength of the 
aspirations of entrepreneurial identity was significantly related to the extent to which 
an individual's self-description corresponded to perceptions about the role of 
entrepreneur. However, the power of identity aspirations predicted the behavior of 
discovery and exploitation in all three samples. However, entrepreneurship is also 
related to self-potential, and that the entrepreneurial potential will be fertile if it 
continues to be developed. 
Entrepreneurship and the establishment of new enterprise are seen as 
important drivers for the change and renewal of media industry. However, whether a 
newly established company will emerge in the future, and it depends to a large extent 
on the individual entrepreneur. Similar to this, a study conducted a survey on students 
from 47 universities in Germany (N = 720), and identified important factors that 
explained the entrepreneurial intentions of today's mass communication students, who 
were likely to become one of the future novice founders in the journalism and media 
industry. The conclusions of the study has indicated the possibility of early 
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identification of potential media for entrepreneurs and their continued encouragement 
by journalism and mass communication educators (Buschow & Laugemann, 2020). 
Based on the results of interview with SE, a member of student’s cooperation 
(KOPMA) at Padjajaran University has resulted that the formation of an 
entrepreneurial spirit through student cooperation received an intake from the existing 
student cooperation (KOPMA) activities. The intake included basic and advanced 
training. In line with SE, ERF as a member of student’s cooperation (KOPMA) at 
Bandung Institute of Technology argued that student’s cooperation is a forum for them 
to express their entrepreneurial spirit, because the formation of an entrepreneurial 
spirit through student’s cooperation required a place to practice. In this context, 
Arumugam & Sankaranarayanan’s (1992) research on the development of twenty five 
years old entrepreneurs in India, has produced that the role of a training was to attract 
trainees, provided advice and organized assistance for entrepreneurs whom were 
trained together with organizations supporting entrepreneurial development until 
participants has become successful entrepreneurs. Growing an entrepreneurial spirit 
and jumping into building a business are the initial steps for a person to become an 
entrepreneur and the presence of a student cooperative can be a facilitator in the 
student's initial steps. 
New entrepreneur often experiences a large number of professional pressure 
caused by their work activities (Omrane, Kammoun, & Seaman, 2018). Many people 
start to be an independent enterprise, because they can take an advantage of the 
opportunities they get in their environment. Ozturkcan, & Gur (2019) explain that the 
main role of competing life, work and family, has reportedly dominated the efforts of 
people in building their lives. Meanwhile, most scholars who study entrepreneurship 
have given a great and positive value by exploring the factors that explain how 
entrepreneurs create new business and how society and the economy can grow and 
develop (Thornton, Ribeiro-Soriano, & Urbano, 2011). Based on an observation on 
student’s cooperation (KOPMA) at Pasundan University, it was found that the 
students were very solid in progressing student’s cooperation (KOPMA), so that a 
kinship atmosphere was very thick and became a certain condition. This condition can 
make and foster student’s cooperation (KOPMA) to be a comfortable place for them. 
A study on the interrelationship between embeddedness and second generation 
entrepreneurs in Vietnam, has identified four causal relations between inherent 
activities and entrepreneurship, namely: (a) resource mobilization; (b) the formation of 
entrepreneurial motivations; (c) the effect of feedback on embeddedness; and (d) the 
re-establishment of multiple identities. This research factually has contributed to 
research on ethnic entrepreneurship by showing a new causal relationship between 
socio-psychological factor and entrepreneurial activities of second generation 
entrepreneurs (Dang & Harima, 2020). Relevant to this study, the result of interview 
with member of student’s cooperation (KOPMA) at Indonesian Education University 
has indicated that they still maintain relationships with previous management as to 
maintain the stability of student’s cooperation at Indonesian Education University. 
The choices made by an entrepreneur at various stages of business 
development are key elements of entrepreneurship that contribute to entrepreneurial 
success (Panda, 2000). The results of interview with a student at Islamic University of 
Bandung, found that there was cooperation to be able to develop businesses, such as 
profit-sharing or cooperation with other parties. Yun & Park's (2016) study on 
economic innovation has asserted that user’s innovation is a new economic paradigm 
that has an ability to create new mechanism for social and economic development. 
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High motivation to do a business will foster an entrepreneurial spirit in it. To 
overcome the search for capital or development, everyone should find out a working 
space and start to work seriously. 
 
Students’ Learning Strategy in Forming an Entrepreneurial Spirit 
Forming an entrepreneurial spirit requires number of strategies as consideration, 
especially for students who face various conditions in the rhythm of their academic 
lives. Jayawarna, Rouse, & Kitching (2011) have proposed two conceptual 
developments in understanding entrepreneurial motivation and its effects. Firstly, the 
entrepreneurial motivation develops dynamically in its relation to career, household 
and business life courses. Secondly, making a concept of how motivation and life 
courses can develop interactively. 
Based on the result of interview with AD as a member of student cooperation 
(KOPMA) at Pasundan University, has indicated that their learning strategy in forming 
and establishing the entrepreneurial spirit was to set goals and instructional planning 
skills. Relevant to this result, a survey on 360 novice entrepreneurs who have been 
supported by a mentor, showed a direct effect of mentoring on entrepreneurial self-
efficacy which mediated the relationship between satisfaction of being an entrepreneur 
and the intention to remain in the profession. In addition, mentoring does not only 
have an indirect effect on satisfaction, but also seems to have a direct negative effect on 
intention (St-Jean & Mathieu, 2015). The possession of skills in classroom management 
in the strategy of forming an entrepreneurial spirit is required to be an active media 
that can produce positive knowledge for students. 
On the other hand, a research in Africa on social capital (SC) was said as an 
important resource for informal economic (Kebede, 2018).  In learning strategy in term 
of forming entrepreneurial spirit, students will face many obstacles and challenges 
when starting an enterprise. The results of interview with AP as a member student’s 
cooperation (KOPMA) at Islamic University of Bandung has indicated that learning 
strategy (in forming the spirit of entrepreneurship) was focused for self-discipline to be 
consistent for students at student cooperation (KOPMA). In this case, Ciuchta, Letwin, 
Stevenson, McMahon, & Huvaj (2017) argue that the ability to train entrepreneurship is 
a decent signal in the setting of entrepreneurial training experience. The ability to 
divide time and determine goals in student cooperation (KOPMA) is an important 
element in the process of forming an entrepreneurial spirit. 
A research on the understanding of entrepreneurial relationship between 
Pakistani and Western entrepreneurs, has resulted that political instability appeared as 
a major trial faced by most entrepreneurs; which in-turn caused reluctance, reliability, 
and trust issues among foreign investors (Pervaiz & Khan, 2015). Another analysis with 
autobiographical narrative method in the constructivist paradigm to explore the 
phenomenon of autonomy has resulted that this kind of relationship promoted the loss 
of entrepreneurial capacity. The finding was important for better understanding of 
support for entrepreneur (Albert & Couture, 2013). In connection with the learning 
strategy of students in forming an entrepreneurial spirit, a form of self-autonomy is to 
set some goals in student cooperation (KOPMA). 
On the other hand, a study on the impact of entrepreneurial demographic 
characteristics (age, experience and education), entrepreneurial network structure (size, 
density and centrality), type of entrepreneurial network (competitive and supportive) 
and entrepreneurial self-efficacy on subjective performance of 148 micro and small 
enterprise in the textile and handicraft group handloom in Kutch, Gujarat, India by 
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using regression analysis  has shown that size, density, centrality, entrepreneurial self-
efficacy, competitive and supportive networks significantly predicted subjective 
performance by 56 percent of the variance in the dependent variable (Prajapati & 
Biswas, 2011). Many people postpone and reason not to start a business, whereas their 
dream is to have a business without any action. Srinath & Supriya (2009) convey that 
certain personal characteristics, backgrounds, motivations, and goals factually 
distinguish between types of entrepreneurs.  
Entrepreneurship is known as a demanding activity with increasing workload, 
financial uncertainty, and increasing stress levels (Dahl, Nielsen, & Mojtabai, 2010). 
The result of interview with a member of student cooperation (KOPMA) at Padjadjaran 
University, has resulted that they apply their self-control, as not to stress out within 
their activities at student cooperation (KOPMA). Relevant to this, a research on the 
factors that influence entrepreneurial intention through correlation between cognitive 
factors and perceived environmental perception, has shown that the effect of one's 
perceived ability to become an entrepreneur on the intention to engage in such 
behavior depended on environmental perception that was rich for entrepreneurial 
luxury (incubator environment). The perception on entrepreneurship is also helpful to 
strengthen the relationship between risk-taking tendencies and entrepreneurial self-
efficacy (Bacq, Ofstein, Kickul, & Gundry, 2016). Meanwhile, a study that investigated 
the context (when, how and why) of students in exploiting an opportunity of 
management behavior (cause-effect, influence and bricolage) in fundraising projects as 
microcosms of the entrepreneurial world, has shown that opportunity of management 
theory must take a more prominent role in the entrepreneurship curriculum in higher 
education (Chang & Rieple, 2018). 
Based on previous discussion, the result of this study indicated that KOPMA has 
become one of media in the forming of entrepreneurship for students. Relevant to this, 
a study has also resulted that cooperation helped to overcome students’ learning to 
improve the quality of education as relevance to enterprise world (Zulaihati & Susanti, 
2018).  Furthermore, a conceptual study has also resulted that cooperation was one of 
media to open any change in working space as decreasing unemployment (Abd Majid, 
Zainol, Norhayate, & Afthanorhan, 2019). In addition, a study on the rate of students’ 
interest to be a member of the cooperation (KOPMA) was significant as it was 
influenced by three factors, namely knowledge on KOPMA, benefit of KOPMA, and 
cooperation subject (Kusumantoro, 2010). Therefore, this study has become a 
contribution as one of media to form entrepreneurship character for students. The 
objective was to extent value of citizenship pedagogy manifested in the form of 
attitude and characteristics as good citizens.  
Besides, another study has also indicated that the strategy of learning was 
conducted through dividing a time sequence between academic learning and 
cooperation (KOPMA). Similarly, a study has also reported that a calculation in the 
development of entrepreneurship character of the members with 58.22% and 
approximately 41% - 60%. It signified that student’s cooperation (KOPMA) has a 
sufficient role in developing its members entrepreneurship character (SARI, 2010) 
Furthermore, a study has categorized three categories of individual’s readiness in 
entrepreneurship, namely sociology, psychology, and entrepreneurship management 
(Coduras, Saiz-Alvarez, & Ruiz, 2016).  A study o of Aini in 2017 has discovered that 
82.7% of KOPMA’s member participation was influenced by cooperation education, 
effective contribution of cooperation education was 23,9%, cooperation service was 
6,4%, cooperation motivation was 31,1%, member satisfaction was 2,0%, member’s 
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degree of trust was 14,1%, and entrepeneurship environment was 5,3% against their 
participation (Aini, 2017). Therefore, time management between the academic and 
cooperation activities has contributed to this study and expected to recognize that 
KOPMA has become a media in teaching students to manage their times. Besides, the 
contribution of this study is also expected to give a certain contribution on civic 
enterpreneursip in Citizenship Education as well as identifying that KOPMA has 
become a part of civic community. Furthermore, this study also resulted that the 
strategy of learning in the forming of entrepreneurship character for students is a 
bravery and commitment in taking a risk in KOPMA. As a response to it, a study has 
suggested students to develop interpersonal competence, social, and team work that 
can determine professional and social success (Mendo-Lázaro, León-Del-Barco, Felipe-
Castaño, Polo-Del-Río, & Iglesias-Gallego, 2018). It also found that social competence 
for team work was included in a bravery or commitment to take a risk in KOPMA  
Another phenomenon of cooperation was also found in KOPMA UGM that the 
KOPMA could awaken students’ entrepreneurship spirit. The study has also found 
that the KOPMA UGM has presented a good performance on public and be able to 
work together and have a role in the economic sustainability (Malaya, Suprihanto, & 
Kodiran, 2015). A study by Lackeus has found that students were motivated and 
involved in KOPMA by creating entrepreneurship values and risk-taking in education 
sector (Lackéus, 2015). Another study also stated in similar that the use of STAD 
learning model for students’’ entrepreneurship character development was proper for 
the stakeholders themselves (Munawaroh, 2013).  
In addition, the result of a study on Mexican education has proven the important 
role of teachers in the development of entrepreneurship competence as well as 
business values (Cárcamo-Solís, 2017). Another study has also suggested that the 
experience in KOPMA has assisted students in fostering their education, particularly 
the 21th century education (Zimnoch, 2018). Therefore, learning strategy performed to 
develop students’’ entrepreneurship character is a bravery to take a risk in team work. 
Besides, KOPMA can also form values of entrepreneurship with a bravery to take a 
risk. This statement of the study implicates to build and construct a positive discourse 
on cooperation movement which is oriented to the acknowledgment and 
understanding of cooperation concept and civic enterpreneuship. 
In deed, an entrepreneur must have a courage to act and allay his fears to enter 
the business. A research by Estrada Cruz, VerdúJover, & GómezGras (2019)  on the 
action and attitude of entrepreneur towards business decision was a fundamental to a 
new business. Fauchart dan Gruber (2011) that identified three types of entrepreneurial 
social identities (Darwinian, communitarian, and missionary), have analyzed how 
these identities influenced the use of cause and effect logic as well as explaining the 
influence of community’s culture in some countries where entrepreneurial initiatives 
were developing. Based on a survey of 5,076 founders who created their own business, 
has found that cultural dimension was defined as avoiding uncertainty, individualism, 
long-term orientation, and the distribution of the influence of power decision carried 
out by using effluxation. Therefore, students’ learning strategy in forming an 
entrepreneurial spirit can be performed by any effort in learning and practical context.   
 
CONCLUSION  
Based on the results and discussion, this study could conclude that the 
formation of an entrepreneurial spirit through student’s cooperation (KOPMA) has 
become a place in the formation of an entrepreneurial spirit for students. In addition, 
Learning Strategy for Students’ Entrepreneurial Spirit through Students’ Cooperation (KOPMA) 
91 
 
student’s cooperation (KOPMA) has brought some benefits to students. On the other 
hand, student’s learning strategy in forming an entrepreneurial spirit was carried out 
by dividing time between learning and cooperation activities, the courage to take risks 
in cooperation and by doing various efforts in learning and practice. 
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